
 
 

February 9-12, 2008 
Amelia Island Plantation, Amelia Island, Florida 

(close to Jacksonville, Florida) 
 

Presented by 
Print Buyers Online.com & 

Print Communications Professionals International (PCPI) 
 
 

Do a Year’s Worth of Business in Three Days 
 

 
Connect with Major Buyers of Print Media at the premier educational 
conference dedicated to print buyers, marketers, designers and print 
production professionals: 
 

 The Amelia Island Resort and conference program affords deeper networking 
opportunities than ever before, with more exciting host venues to choose from, 
including:  four golf courses; 25 swimming pools; great restaurants; chartered 
fishing boats; boat tours; beautiful hospitality suites with ocean-views; 
extended mini-educational seminar opportunities and more! 

 
 Print Oasis still has the most targeted audience of print buyers of any event in 

our industry—nearly 50% of the attendees personally purchase more than $1 
million in print media services annually—27% purchase over $4 million. 

 
 426 print buyers registered for the 2007 conference & exhibit—and 375 

attended, representing major companies and agencies from all over the 
continental United States, Australia and Canada –  
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About Print Oasis  
 
Print Oasis is the only independent conference focused on the needs and challenges of print buyers, 
specifiers, and production professionals. Print Oasis targets print buyers, designers, and marketers who 
will come together at this 3-1/2 day conference and exhibition to learn about new and existing 
technologies and best practices for print production. They will learn how to reduce costs and turnaround 
times and increase business ease by learning from industry experts, talking with our exhibitors and 
networking with their peers. 
 

Who Should Exhibit 
 
Anyone who wants to influence or sell to companies purchasing large volumes of print services, such as:  
commercial printers of all kinds including offset, web, On-Demand and digital; large format indoor and 
outdoor sign/billboard printers; silk screeners; specialty packaging and envelope converters; software and 
other technology suppliers; press manufacturers; Internet and workflow systems companies; paper 
manufacturers and distributors, mail houses and more. 
 

Here is what some of our exhibitors had to say about their 
experience in 2007: 
 
“Any print services provider who wants to meet influential print buyers and specifiers should 
attend and exhibit at Print Oasis 2008!” 
Bob Wagner, VP, Creative Services Business and Xerox Premier Partners Network  
Xerox Corporation  
 
“The quality of attendees was BY FAR the best I’ve ever seen. Well worth the investment.” 
Pierre Savoie, New Business Development 
Trade Secret Printing 
 
“Print oasis is an excellent venue for those wishing to interface with a significant community of 
qualified print professionals in a condensed time period.” 
Dan Freedland, V.P. Business Development 
Primary Color, Inc.  
 
“Print Buyers Online has done an outstanding job in getting quality buyers and attendees for the 
exhibition. It offers a great platform, which is needed but missing for a long time in the global print 
trade market.” 
Henry Zhou, President 
PrintBestBuy 
 
 “The most exhibitor-friendly tradeshow we’re involved with.” 
Ted Robison,  
MailBlazer 
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Reach the Most Targeted Audience of Print Buyers at Print Oasis 2008 
 
Print Oasis targets directors, print buyers, production managers, and specifiers that buy over $1 million a 
year in printing and companies that purchase over $35 million: 
 
Types of Print Buyer Company Representatives by Job Title  
• 42% Print Production, Manager, Director or Supervisor 
• 36% Senior Print Manager, Print Production or Strategy Buyer 
• 5% Print Buyer or Purchasing Agent 
• 5% Director of Marketing or Graphic Design Services 
• 5% President or Principal 
• 3% Creative Director, Graphic Designer or Production Artist 
• 3% Marketing Communications Manager, Marketing Director or Marketing Print Buyer 
 
Buying Power  
• 27% of Print Oasis 2007 attendees buy over $4 million a year in printing  
• 19% buy between $2-4 million  
• 18% buy between $1-2 million  
• 11% buy between $500 – 1 million  
•  8% buy between $250,000 to $500,000 
 
Gender  
• 65% female  
• 35% male 
 
Attendee Companies 
• 42% corporation  
• 10% advertising agency  
• 4% association  
• 4% publishing  
• 3% design firm  
• 34% other 
 
Length of time buying printing products & services  
• 48% over 10 years  
• 10% 7 to 10 years  
• 14% 4 to 6 years  
• 13% 1 to 3 years  
• 10% less than one year  
 
Types of print products/services that Print Oasis 2007 attendees OFTEN purchase  
• 91% Brochures  • 48% Newsletters 
• 80% Digital printing  • 48% Packaging  
• 79% Direct mail  • 43% Annual reports  
• 75% Short run  
• 72% Flyers  
• 66% Higher-end collateral 

• 43% Forms 
• 39% Catalogs 
• 37% Manuals 

• 60% Large format printing  
• 55% Business card/letterhead 

• 37% Magazines 
• 28% Books 

 • 20% Legal and financial reports 
 • 19% Greeting cards 
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Who Attended Print Oasis 2007 
 
Here is a partial list of the companies whose representatives attended our conference in 2007. 
 
Attending Companies: 
AARP 
AdFarm 
Adhesive Design 
Aladdin/Planet Hollywood 
Alaniz, LLC 
Alcott Routon 
All-American Printing Services 
Allianz Life 
Aloyfiuf, Butler & Clark 
American Academy of Family Physicians 
American Century Investments 
American Direct Marketing 
American Nevada Company 
Ameristar Casinos 
Amgen 
Analog Device, Inc. 
Aquea Graphic Design 
ARC Paper 
Areno Creative 
Art Box Designs 
Art Institute of California Inland Empire 
Art Institute of Las Vegas 
Arthouse Design Studio 
Arvato Svcs Corporate Info Mgt 
AstraZeneca Pharmaceuticals 
ATTC Graphics 
Augsburg Fortress Publishers 
AzureFire 
Baez Design 
Baker & Taylor 
Bank of America 
Bank of Montreal 
Barkley 
Bay Area Print Production Solutions 
Bayview Finanical, L.P. 
Beasley & DeVarreau | Sothebys 
International Realty 
Bizzy Kitty Web Design 
Blaine Warren Advertising 
Blue Cross Blue Shield of Florida 
Bob Burch Design 
Bose 
Boy Scouts of America 
BR Graphics 
Brand It Design Studio 
Brand, Ltd. 
Brandon Advertising and Public Relations 
Bristol-Meyers Squibb 
Brown & Partners 
Brown-Forman Corp. 
Buck Consultants 
Burch Design Group 
Cal Poly State University 
California Credit Union League 
Capital Group 
Capstrat 
Card Player Magazine 
Cardinal Health 
 

CareCredit 
CDFX, a division of New Media Gateway 
CFA Institute 
CGX-Jarvis Press 
Choice Hotels International 
Chubb Group Insurance Companies 
Clark County 
Cohber, Inc 
Cole Taylor Bank 
Comdata Micro Systems 
Commercial Communications, Inc. 
Compassion International 
Coneyepo Cordenons 
Consultants in Marketing 
Corel Corporation 
Coventry Health Care 
CP Technologies, Inc. 
Creative Frames Worldwide Inc 
Cricket Studio 
Cyan Consulting, Ltd. 
Darden Restaurants 
Dempsey Graphics 
DESIRED data & design, Inc. 
DigiStock Design 
Digital Outback 
Direct Marketing Advertising Distributors 
DNADESIGN 
Doppelganger 
Eaton Form Inc. 
Echostar 
Edwards Lifesciences 
ekmDesign 
EMBARQ 
EnduraCare Therapy Management Inc. 
EPI Printers, Inc. 
Erickson Retirement Communities 
Esparza Graphics 
ESRI 
eurie creative 
Excellence in Motivation 
Express Scripts, Inc. 
famous graphics 
Fisher Group 
Franklin Templeton Investments Corp. 
Friedkin Business Services 
FrontEnd Graphics, Inc. 
Fuller Seminary 
Gateway Press 
Gator Media Group 
GE Money Sales Finance 
Global Sourcing & Logistics 
Graduate School, USDA 
Graphic Communications 
Graphic Reproductions 
Graphic Revolution 
Graphics Arts Network  
Graphics West, Inc. 
Great Lakes Intergrated 
 

Greenspun Media Group 
Group Publishing 
Hallmark Cards 
Hands Ink Advertising/PS Media 
Healthy Advice Networks 
Heartland Communications Group 
Heifer International 
Highlights for Children 
Hirons & Company 
Homestead graphics 
Horizon Hobby 
infoUSA 
Interface Flor 
International Business Systems, Inc. 
International Monetary Fund 
Iowa Department of Economic Dev. 
Janus Capital Group 
Janus Capital Management 
Javelin Direct Inc. 
JE Ecostudio LLC 
JPMorgan Chase 
Kaiser Permanente 
Katmandu Inc. 
Kerr Corporation 
Las Vegas Valley Water District 
Lauterbach Group 
Lawrence & Schiller 
lesis-more 
Lezette Designs 
LeZot Design 
Liberty Mutual 
Linden Trading Company 
Livingston Affiliates 
Liberty Fund 
Literature Fulfillment Services 
Longview Fibre 
Magellan Health Services 
Manning Designs 
Marcus Thomas LLC 
Marquise Graphix 
Marriott Vacation Club International 
Maverick Creative Group 
Mayo Clinic 
mcc creative design 
mcLaughlin Paper co 
MCM Mirage 
McMorrow and Associates 
MCPADNET 
Merck & Co. Inc. 
MGM Mirage 
MGM MIRAGE Events 
MGM MIRAGE Graphic Arts 
Mindspace 
Modus Operandi Publishing 
Mojo 
Moneytree, Inc. 
MOSAK Marketing Group 
NASD 
National Foundation for Cancer Research 
Nationwide Insurance 
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Nationwide Pool & Spa Supply 
Navy Federal Credit Union 
New Harbinger Publications 
N-GEN Studios/TracyLocke 
Novartis Pharmaceuticals 
NuArt 
Nuveen Investments 
Oakley, Inc 
Onsite Creative Services 
Our Sunday Visitor 
PACCAR Parts 
Pacific Adhesives 
Pacific Communications 
Pacific Taylor 
Palmetto Restorations 
Paradowski Creative 
Paravista, Inc. 
Pear Design 
PerkinElmer, Inc. 
PetSmart 
Plymouth Rock Assurance Corp. 
Power House Graphics 
PrimeWest Health System 
Production Solutions 
Prudential Financial, Inc. 
Prudential Fox & Roach, Realtors 
Psychological Assessment Resources 
RBC Insurance 
Response Envelope 
Results Direct Marketing 
Rex Three Inc. 
Rio All-Suite Hotel & Casino 
Rogers Publishing 
Ron Horsley Design 
RTO Group 
Rubin-Collicott 
Russ Reid Company 
Sage Software 
SAS Institute, Inc. 
Schaller Anderson, Inc. 
SEI 
Sepia Dream 
SKG 
SmallPond Studio 
Smith & Noble 
Southwest Airlines 
Southwest Gas Corporation 
Spark Creative 
Spicers Paper 
Sprint Nextell Corporation 
Standard Register 
Starwood 
Starz Entertainment 
Studio 29 
Syracuse University Office of Publications 
Target 
Target Financial Services 
Task2 
Temple University 
 

 
 
 
TenWest Creative 
The Advisory Board Company 
The Art Institute of Las Vegas 
The Capital Group 
The Children's Place 
The Kessler Group 
The MATLET Group 
The Nature Conservancy 
The North Charles Street Design  
The Print Council 
The Taunton Press 
Thermo Fisher Scientific 
Thomson West 
Thought Transformation, Inc. 
Time Life 
TJX Companies, Inc. 
TJX, Bob's Store Division 
TopSource 
TTi 
U.S. Peace Corps 
UC Davis - Repro Graphics 
UCB 
Ultra Entertainment 
Union Privilege 
Unisource 
University at Buffalo 
University Illinois Foundation 
University of San Francisco 
University of Wisconsin 
UNLV Fine Arts Dept. 
Vanguard 
Vector Visions 
Verizon Wireless 
VHDA 
Virgen Advertising Group 
Vita-Mix Corporation 
VM Direct 
Wegmans Food Markets 
Wells Fargo 
Weston Mason Marketing 
White Cap Construction Supply 
Wieden+Kennedy 
World Housing Publications 
Xiout.com 
 

  Attending Companies (cont.): 
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Fees & Benefits of Exhibiting 

at the Print Oasis 2008 Print Buyers Conference 
 

 

Conference Format & Exhibit Fees: 
 
The conference includes three days of educational seminars and peer-based panel discussions geared 
specifically for print buyers and specifiers (including marketers, designers, production managers and 
purchasers). The seminars will be given by a variety of independent industry experts. The panel 
discussions will include print buyers, production managers, printers and suppliers. 
 
Two booth representatives from each full conference exhibitor (four to six for our premium sponsors) will 
be entitled to attend all of the conference programs and events. The conference format will allow them 
time to participate in exciting programs or to conduct mini-educational seminars of their own. Details on 
the General Schedule will be posted online at www.printoasis.com as soon as they become available. 
 
The Print Oasis Print Buyers Conference & Exhibit will again include the popular Monday night Paper 
Show, February 11, 2008. Only paper manufacturers and distributors will be eligible to exhibit at the 
Paper Show exhibitor rate. 
 
Amelia Island Plantation is an exquisite location for enhanced meetings with buyers. Exhibitor hours will 
be concentrated to help you make the most of your time. The exhibit hall has been specifically designed 
to be a true destination spot for attendees with many mini-educational seminars, networking events and 
meals being served in the Exhibit Hall. (Details on the exhibitor hours and events will be coming soon.) 

 
Full Conference Exhibitor ...............................................................$3,000* 
*by October 31, 2007 or $3,500 after 
 

Paper Show Exhibitor ......................................................................................$750* 
*by October 31, 2007 or $850 after 
 
Here are some of the valuable benefits full conference exhibitors will receive: 

 10’ x 10’ pipe and drape booth (includes two chairs, 8’ covered table & waste basket) 

 Full attendee mailing list, both before and after the event 

 Company profile published online with direct links to your website and point-of-contact—our e-
community is the largest network of print buyers nationwide. (Print Buyers Online.com has over 
11,658 members whom purchase more than $13.6 billion annually in print media services.) 

 Access for two booth representatives to all conference meals, programs and events 
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Here are some of the benefits our Paper Show exhibitors will receive: 

 One draped and skirted table with company ID sign, two chairs & waste basket 

 Company profile published online with direct links to your website and point-of-contact—our        
e-community is the largest network of print buyers nationwide. (Print Buyers Online.com has over 
11,658 members that purchase more than $13.6 billion annually in print media services.) 

 
EXHIBIT HOURS: 

 Exhibit Set Up –  Sunday afternoon (exact schedule to be announced) 

 Sunday, February 10:  Exhibits OPEN afternoon and evening with Gala in Exhibit Hall (exact 
schedule to be announced) 

 Monday, February 11:  Exhibits mostly OPEN until 7 PM (exact schedule to be announced) 

 Exhibit Dismantle – Monday evening 7 PM to 9 PM (details to come) 

Booth space:  The exhibit room will be set up with 10 x 10 booths (or 10 x 20 booths for most premium 
sponsors) and tables for the Monday night Paper Show exhibitor displays. All meal events and breaks will 
be held in the exhibit area on Sunday and Monday to encourage as much visibility for the full conference 
exhibitors as possible. All exhibitors are responsible for any A/V, shipping, labor and drayage set-up 
costs. Those fees will be paid directly to our contracted drayage and A/V companies. 

Booth location and sponsorship opportunities are determined on a first-come, first serve basis. 
Exhibitors will be contacted to select their booth location in the order that their payment is 
received. 
 

Premium Sponsorship & Advertising Opportunities 
 
Exhibitors may enjoy year-round promotion with our reduced-fee, bundled Print Buyers 
Online.com sponsorship or creative educational web content tool and Print Oasis exhibit 
packages. Our year-round online sponsorship opportunities are an exceptional value with multiple 
opportunities to demonstrate your expertise and a proven lead-generating program called, “Cool Tools”. 
Strategic Partners even have access to our over 11,658 member database—up to four times a year. And 
our “Think FRESH!” educational content web tool seamlessly interfaces with your own web site to attract 
more print buyers and give them a reason to keep coming back. Here’s what you can expect from these 
bundled online sponsorship, creative educational web content tool and exhibit package opportunities: 
 
Strategic Partner Package (includes 4 full conference registrations & premium 10 x 20 booth) 

 

• Excellent branding and advertising year-round on Print Buyers Online.com (in weekly 
e-letter, on the e-community, in press releases and at the Print Oasis conference) 

• Excellent sales lead generators, including the highly-effective “Cool Tool” promotion center 
(sponsors typically receive 200 to 600 leads per promotion) 

• Multiple opportunities to present your expertise with the provision of educational content in 
the form of tips, Q&As, articles, industry news and events 
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Strategic Partner Package (cont.) 
• Your logo prominently displayed in three areas of the e-community with direct links to your 

company profile and website and more 

• Exclusive—your promotional materials placed in each attendee's conference bag 

• Strategic Partners also have access to the full 11,658+ member database—up to four 
times per year 

 

(A $19,996 value!)........................................................................................................ $17,500* 

*by December 31, 2007 or $18,000 thereafter 
 

Online Sponsor Package (includes 2 full conference registrations & 10 x 10 booth) 

• Excellent branding and advertising year-round on PrintBuyersOnline.com (in weekly e-
letter, on the e-community, in press releases and at the Print Oasis conference) 

• Excellent sales lead generators, including the highly-effective “Cool Tool” promotion center 
(sponsors typically receive 200 to 600 leads per promotion) 

• Multiple opportunities to present your expertise with the provision of educational content in 
the form of tips, Q&As, articles, industry news and events 

• Your logo prominently displayed in three areas of the e-community with direct links to your 
company profile and website 

(An $8,998 value!).......................................................................................................... $7,500* 

*by December 31, 2007 or $8,000 thereafter 
 

“Think FRESH!” Educational Web Content Package 
(includes 2 full conference registrations & 10 x 10 booth) 

Drive more print buyers to your website and keep them coming back with your own resource 
center containing exciting NEW educational content for print communications professionals. 
Our educational web content tool interfaces seamlessly with your own website providing:  

• Tip of the Week – 52 tips a year 

• Q & A’s – 24 Q&A’s chock full of expert advice 

• Articles – 12 content rich, full-length educational articles  

• Archives – Your customers can search and find three months of past content 

(A $7,500 value!)............................................................................................................ $5,999* 

*by December 31, 2007 or $6,500 thereafter 
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Print Oasis Event Sponsorship Opportunities from $2,500 and up  

Print Oasis, Inc. recognizes the high-value of individual event sponsorship at its conference and is 
committed to creating custom opportunities for select companies. We are very excited to share with each 
of you the many opportunities that the Amelia Island Plantation resort has to choose from. Please call us 
today to tailor a program that is right for you. All premium event sponsors, from private events to mini-
educational seminar presentations will receive:  
 

 Exhibit booth Sunday & Monday  
 2 to 6 full conference registrations 
 Mailing list of conference, exhibit and Paper Show attendees 
 Unlimited additional conference registrations for staff at $425 
 Sponsor Spotlight promotion in Print Buyers Online.com e-letter to well over 11,000 members 
 Signage indicating sponsorship of the event 
 Logo recognition on conference brochure and website 
 Press release on event partnership to target attendees 
 And more 

 

 
 
For More Information – Contact Us 
 
To learn more about exhibiting at Print Oasis 2008 and premium event sponsorship or our year-long 
advertising opportunities, please contact Kimberlee Sautter at ksautter@e-pbo.com or call           
703-534-9307. 
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Exhibitor Registration Form & Contract 
 

 
 

 
Print Oasis 2008 

February 9-12, 2008 
Amelia Island Plantation, Amelia Island, Florida 

 
Please take the time to complete the following registration form. Pay particular attention to how 
you list your company name and the spelling of your representatives’ names. This is critical in 
making sure that you are correctly represented in all of the conference materials. 
 
Send the completed form, along with your payment, to Kimberlee Sautter by fax to 703-534-1858 or by 
mail. Or to ensure the best booth selection, call today to pay by credit card:  703-534-9307. 
 

 Company name exactly as it should appear in all conference materials: 
 
   
Company Name  Website Address 
 
Please Select Type of Exhibit Booth Rental: 

   10’ x 10’ Exhibit Booth - $3,000 early-bird registration; $3,500 after 10/31/2007 

   10’ x 20’ Double-sized Exhibit Booth - $6,000 early-bird registration; $7,000 after 10/31/2007 

   Monday Night Paper Show - The Monday night table-top exhibit is open only to paper manufacturers 
and distributors - $750 early-bird; $850 after 10/31/2007 

   PBO Online Strategic Partner with 10’ x 20’ Exhibit Package - $17,500 by 12/31/07; $18,000 thereafter 

   PBO Online Sponsor with 10’ x 10’ Exhibit Package - $7,500 by 12/31/07; $8,000 thereafter 

   “Think FRESH!” Educational Web Content w/ 10’ x 10’ Exhibit - $5,999 by 12/31/07; $6,500 thereafter 

   Premium Event Sponsorship - Contact Kimberlee Sautter, Conference Manager, at 703-534-9307 or 
ksautter@e-pbo.com to discuss options & secure your reservation. 
 

Contact information for company representative coordinating exhibit (if coordinator will also be a 
representative at the exhibit, make sure name & company name are spelled as they should appear 
on badge): 

 

   
Exhibit Coordinator Contact Name (please print or type)  Title 

 
Street Address 

       
City  State/Territory  ZIP/Postal Code  Country 

     
Email  Phone  Cell 
 
ADDITIONAL REPRESENTATIVES ATTENDING FROM YOUR COMPANY:  Exhibit fee includes the 
attendance of two individuals to work the exhibit. Those individuals will also have full access to the conference 
functions. Additional representatives may attend at $425 each. Please register your booth representatives by filling in 
the information on the next page. 
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Please insert names and titles (as they should appear on name badges) and contact info for each 
exhibitor representative. (We will be sending future updates via e-mail, so please include e-mail 
addresses. Cell numbers are useful to have on-site.): 

 
Additional Representatives at $425 each – Please attach sheets as needed. 
   
Additional Representative Name  Title 

     
Email  Phone  Cell (optional) 

 
Additional Representative Name  Title 

     
Email  Phone  Cell (optional)  

10’ x 20’ Booths Include Four Representatives 

 
  

1st  Exhibitor Representative Name  Title 

     
Email  Phone  Cell (optional) 
 
   
2nd Exhibitor Representative Name  Title 

     
Email  Phone  Cell (optional) 
 
   
3rd Exhibitor Representative Name  Title 

     
Email  Phone  Cell (optional) 
 
   
4th Exhibitor Representative Name  Title 

     
Email  Phone  Cell (optional) 

10’ x 10’ Booths Include Two Representatives 
 
   
1st Exhibitor Representative Name  Title 

     
Email  Phone  Cell (optional) 
 
   
2nd Exhibitor Representative Name  Title 

     
Email  Phone  Cell (optional) 
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PREFERRED EXHIBIT SPACE:  Every effort will be made to accommodate your selections. Booth 
location and sponsorship opportunities, however, are determined on a first-come, first serve basis. 
Exhibitors will be contacted to select their booth location in the order that their payment is 
received. 
 
TERMS OF AGREEMENT:  Your signature below signifies your understanding of and agreement to the 
provisions that will govern Print Oasis 2008. Prices are as indicated in “type of booth rental” on page 10. 
Full conference booth prices include two chairs, one draped and skirted table, one wastebasket, booth 
carpet, pipe and drape and an ID sign, the full attendee mailing list, the company profile posted online* 
and admission for two representatives to all conference programs and events. Premium sponsorships 
with double-sized booths include admission for four to six representatives to all Print Oasis programs and 
events. Additional exhibitor representatives may attend at $425 each. The Paper Show table-top exhibit 
fees include two chairs, one waste basket, one draped and skirted table, ID sign and the company profile 
online only.  All exhibitors are required to keep their booths fully open until the designated dismantle time 
of 7PM Monday evening, 2/11/07, or you will forfeit your right to receive the final attendee mailing list. 
 
*NOTE:  Profile information must be received by 1/04/08 for inclusion in the Conference Binder. 
 
CANCELLATION POLICY:  All cancellations must be made in writing. Cancellations will be accepted 
minus 50% of the booth price if notice is received in writing by 12/31/2007. Unfortunately, we cannot 
provide refunds after 12/31/2007. 
 
PAYMENT:  Your payment must be included with your application 

 
 Check – make checks payable to Print Oasis, Inc. and mail to 

 
Print Oasis, Inc. 

 2100 N. Potomac Street 
 Arlington, VA  22205 
 

 Credit Card (Circle One):          American Express             MasterCard       Visa  
 

  
Credit Card Number  Expiration Date (MM/YYYY) 

  
Cardholder’s Name (as it appears on the card)  Security Code (4 digits on AmEx, 3 digits on Visa/MC) 
 
Cardholder’s Billing Address: 
 
Street Address 

      
City  State  ZIP/Postal Code  Country 
 
IMPORTANT: 
Please sign contract below to signify your agreement to the provisions that will govern 
Print Oasis 2008 as stated in the Terms of Agreement above. 
 

   
Signature  Today’s Date 
 
Please fill out the above information and return this document with your payment. Please make your checks 
payable to Print Oasis, Inc. and mail to the address below, or call the Conference Manager, Kimberlee Sautter,  
at 703-534-9307 to pay by credit card, and fax your registration form to 703-534-1858. 
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